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reader profile
& distribution

Qur reader has traditionally been visitors who,
whilst in region, are locking for things to do. Due

to our new editorial approach, we are now heavily
distributing the guide out of region in order to
influence intention to travel. Our visitor profile has
grown along with development of product and
quality operators, and we are seeing more couples
and wealthy families, willing to spend more per stay.

* Visitor Centres NSW {99 centres), Canberra & Victoria. Key target:
couples over 40 from the domestic, international and day visitors.

* Digital landing page with download and mail out service. Key target:
young couples and families in Sydney and Canberra via Facebaook
and Google campaigns. Generates an average of 7,000 click throughs
& 200,000 impressions/month.

» 10,000 “tip on” to travel/lifestyle magazine distributed in Sydney and
Canberra newstands (publication TBC). Key target: over 40s travel
and adventure market.

* 10,000 distributed to Sydney and Canberra arts venuas and cafés.
Key target: high income city dwellers.

* Extensive distribution to operators for inspiration and upsell of
product to customers whilst in your hospitality.

¢ Atotal of 100,000 copies printed for distribution

Shoadluaven BOOKING

=t = SOUTH COAST - NSW DEADLINE
! MEDIA KIT
2018 VISITOR GUIDE

gh SHOALHAVEN TOURISM INDUSTRY
0 CW esmmates fom TiE vEAR ENDING DECEMBER 7018
e e e 1N COMPARISON TO 2015°

$868 million

Iutmqfa{ LGA outside Sydney
City Council

3.34 million

TOTAL 2016 VISITORS

29%

3.1 nights $231 million $378/visit
$136/day $70/day

4,500,000 GROWTH MARKETS:

VISITOR NIGHTS CHINA, NZ, USA,

SUBSTANTIAL CANADA. FRANCE.
GERMANY

TA17.23 - Attachment 2
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NEW
SMALLER AD SIZE!

Take advantage of new our 1/18 page
advertisment including your image!

Note that free listings for
accommodation providers are
no longer available in

the Visitor Guide.
orint deadlines,
Our in-house design team will format your ad
design layout, you need only to provide images
and details as specified for your ad size.
HIGH RES TEXT CONTACT INDICATE PRICE
IMAGES DETAILS BY ICON PER YEAR
INSIDE 1-4 approx. 100 address, phone, $3,779
COVER words web, email @ 'E"
FULL PAGE 1-4 approx. 100 address, phone, . & $2,778
words web, email @ O
HALF PAGE 1-2 approx. 100 address, phone, » t‘\ 1,47
words web, email e O
QUARTER 1-2 approx. 50  address, phone, E\‘ 3798
PAGE words web, email a O
1/8 PAGE 1-2 N/A address, phane, $578
web, email @ ‘-‘3"
1/18 PAGE 1 N/ address, phone, 3299
web, email @ L‘i\.
INSIDE COVER FULL PAGE HALF PAGE 1/18 PAGE
297 x 210mm + 272 x 184mm 134 x 184mm 27 % 90mm
5mm bleed
QUARTER
PAGE
64 x 184mm
1/8 PAGE
29 x 184mm

TAL17.23 - Attachment 2
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technical specs

We create your ads for you, so all you have to
dois send through the following:

* 1 - 4 High resolution images, depending on your ad size
* Text should be supplied to character limitations specified,
but please note that editing may be still be required

* Contact details

* Whether you would like your ad indicated pet friendly
and/or accessible

ADVERTISING CONTACTS

Shoalhaven Visitor Centre
tourism@shoalhaven.nsw.gov.au
1300 662 808

Joe Puglisi
Joe Puglisi@shoalhaven.nsw.gov.au
02 4429 3650

ADVERTISING MATERIALS
lisa friebel@shoalhaven.nsw.gov.au
02 4429 3344

add some digital

Two digital information kiosks located in the
Nowra Visitor Information Centre are on display
to around 9,000 people per month. Book a slide
to be one of five scrolling ads on the home
screen.

TOUCHSCREEN
SLIDE
1080 x 1680px
$200/month
TOUCHSCREEN
+
ONLINE
$500/month

A brand new website is launching this winter at
shoalhaven.com and we expect a large increase
in traffic. Monthly impressions on our current
site are 60,000 per ad. Book now for mobile
banner and web banner ads on the new site.

MOBILE BANNER

320 x 50px
NEW WEBSITE
COMING! +
WEB BANNER
300 x 600px
$400/month

TAL17.23 - Attachment 2



¢‘M‘C1‘ty Clouncil Shoalhaven Tourism Advisory Group i Monday 26 June 2017
Page 5

tourism@shoalhaven.nsw.gov.au
g 0 Address all correspondence to
e, Wv The General Manager, PO Box 42, Nowra NSW 2541 Australia

SOUTH COAST - NSW

BOOKING FORM  Pprint booking deadline 25 August 2017

BUSINESS DETAILS

Business Mame

Business Address

Postal Address

Phone Mumber Fax
Mobile Email
Website ABN

Contact Person

DIGITAL AD VISITOR GUIDE PRINT AD
MEDIA SIZE DATE RANGE (MONTHS) [] INSIDE COVER 297 x 210mm
[] TOUCHSCREEN SLIDE 1680 x 1080px [] FULL PAGE 272 x 184mm
[] MOBILE BANNER 320 x 50px [] HALF PAGE 134 % 182rmm
[] WEB BANNER 300 x 800px [] QUARTER PAGE &4 x 184mm
Digital material deadline 7 days prior to booking date [] 1/8 PAGE 29 x 184mm
[] 1/18 PAGE 27 x 90mm
PAYMENT
You will receive a payment advice with payment options once we process Print material deadline 1 September 2017
your application. Invoicing will occur at time of booking and payment will be
required before pubication goes to print.
Please accept this booking form as my order for advertising as indicated.
| | i Poli
acknowledge that | have read and agree to the Advertising Acceptance Policy and Please return booking form to:
Warranty.
Shoalhaven Visitor Centre
PO BOX 42
Signed NOWRA NSW 2541
Date Fax: (02) 4429 5747

Email: tourism@shoalhaven.nsw.gov.au

#unspoilt
#shoalhaven

@visitshoalhaven

D @ n SHOALHAVEN.COM.AU

1300 662 808

TAL17.23 - Attachment 2
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Shoathaven

SOUTH COAST - NSW

SHOALHAVEN VISITOR CUIDE 2018
ADVERTISING ACCEPTANCE POLICY & WARRANTY

PAYMENT
The following conditions govern the acceptance of advertisements in the
Shoalhaven Visitor Guide 2018:

* Advertising orders cancelled after acceptance deadlines (as indicated in this prospectus) may be subject to a cancellation
fee of 100% of the booked advertisement;

* Payment in full is due upon receipt of the Tax Invaice which will be issued upon boaoking;

* \While all care will be taken to ensure the insertion of an advertisement in accordance with instructions and requests, no

lizbility will be accepted for any loss accasioned by omission, alteration or misplacement;

* Shoalhaven Tourism, as Publisher, reserves the right to reject any booking order of advertisement which it considers
unsuitable;

* Acceptance of advertising orders does not guarantee positioning in the publication, nor editerial support;

* Shoalhaven Tourism will not be liable for any loss or damage arising in relation to or in connection with any materials
supplied for an advertisement.

WARRANTY

The advertiser and/or agent upon and by lodging material with Shoalhaven
Tourism for publication and in authorising or approving the same for publication:

* Warrants that the material contains no defamatory matter or slander of title; does not infringe any trademark; does not
constitute an invasion of privacy, breach of copyright, unfair competition or a breach of any law in Australia;

¢ Warrants that its publication will not give rise to any rights against, or liabilities in Shoalhaven Tourism, its servants and/or
agents, and that Shoalhaven Tourism may rely on the above warranty that the material has been duly examined;

¢ Indemnifies Shoalhaven Tourism, its servants and/or agents, against all liabilities, actions, proceedings, claims, demands
whatsoever that may be brought by any person or persons arising directly or indirectly from publication or circulation of
material;

* Warrants that the business complies with all relevant Federal, State and Local Government regulations, fire, health and
safety codes, has appropriate Business Registration, where applicable and has adequate Public Liability Insurance cover

H#unspoilt
#shoalhaven

@visitshoalhaven
1300 662 808

u @ n SHOALHAVEN.COM.AU

TAL17.23 - Attachment 2
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WORLD CHAMPIONSHIP

A1 - 5
2016 y

TA17.16 - Attachment 2
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[nl SUMMARY MEDIA COVERAGE SUMMARY

153 53.2M 920K

FIECES OF COVERAGE! OMNLIMNE READERSHIP: ESTIMATED COVERAGE VIEWS!

9.49K 839 67.9K

SOCIAL SHARES: LINKS FROM COVERAGE: YOUTUBE VIEWS!

616K 29.8K 1.02B

CIRCULATION MINUTES OF VIEWING: TV REACH (TAKEN FROM NETWORKS):

TA17.16 - Attachment 2
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[l SUMMARY

2.22M

rotaL fb POST IMPRESSIONS:

1.3K

INSTAGRAM POSTS:

MEDIA COVERAGE SUMMARY

168K 91.8K

flo ENGAGED USERS: fo VIDEO VIEWS:

54K

TWITTER IMPRESSIONS:

TA17.16 - Attachment 2
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% HIGHLIGHTS

MEDIA COVERAGE SUMMARY

TA17.16 - Attachment 2
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TELEVISION

TA17.16 - Attachment 2
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